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Disclaimer

Important Information

This presentation is being made only in the United Kingdom and is directed only at (i) persons having professional experience in matters relating to investments, i.e. investment
professionals within the meaning of Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005, as amended (the "FPO") (ii) high net-worth
companies, unincorporated associations and other bodies within the meaning of Article 49 of the FPO; and (iii) persons to whom it is otherwise lawful to make the presentation.
The investment or investment activity to which this presentation relates is available only to such persons and will be engaged in only with such persons. Persons who fall outside
categories (i) and (ii) above must check that they fall within category (iii). If they do not, they may not attend this presentation. Any person who does not fall within categories (i)
- (iii) above may not rely on or act upon the matters communicated at this presentation. Any person falling outside categories (i) - (iii) who has received any document forming
part of this presentation must return it immediately.

Neither this presentation nor any copy of it may be (i) taken or transmitted into the United States of America, (ii) distributed, directly or indirectly, in the United States of America
or to any US person (within the meaning of regulations made under the Securities Act 1933, as amended), (iii) taken or transmitted into or distributed in Canada, Australia, the
Republic of Ireland or the Republic of South Africa or to any resident thereof, or (iv) taken or transmitted into or distributed in Japan or to any resident thereof. Any failure to
comply with these restrictions may constitute a violation of the securities laws or the laws of any such jurisdiction. The distribution of this document in other jurisdictions may be
restricted by law and the persons into whose possession this document comes should inform themselves about, and observe, any such restrictions.

No reliance may be placed, for any purposes whatsoever, on the information contained in this presentation or on its completeness and this presentation should not be considered a
recommendation by the Company or any of their respective affiliates in relation to any purchase of or subscription for securities of the Company. No representation or warranty,
express or implied, is given by or on behalf of the Company or any of their respective directors, partners, officers, employees, advisers or any other persons as to the accuracy,
fairness or sufficiency of the information or opinions contained in this presentation and none of the information contained in this presentation has been independently verified.
Save in the case of fraud, no liability is accepted for any errors, omissions or inaccuracies in such information or opinions.

This presentation does not constitute a prospectus or admission document relating to the Company, nor does it constitute or form part of any offer or invitation to purchase, sell or
subscribe for, or any solicitation of any such offer to purchase, sell or subscribe for, any securities in the Company nor shall this presentation or any part of it, or the fact of its
distribution, form the basis of, or be relied on in connection with, any contract therefor.

The presentation contains forward-looking statements concerning the financial condition, results of operation and businesses of the Company. All statements other than
statements of historical fact are, or may be deemed to be, forward-looking statements. Forward-looking statements are statements of future expectations that are based on
management's current expectations and assumptions and involve known and unknown risk, and uncertainties that could cause actual results, performance or events to differ
materially from those expressed or implied in these statements. The Company does not undertake any obligations to publicly update or revise any forward-looking statement as a
result of new information, future events or other information. In light of these risks, results could differ materially from those stated, implied or inferred from the forward-looking
statements contained in this presentation.
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Overview

e Turnover increased in difficult market conditions

Business stabilised in 2009 following significant reorganisation

Ongoing focus on costs and cash

Mallett retains a strong and distinctive position in an increasingly specialised marketplace

Management team committed to building an appropriate platform for value creation

Further strategic action will be necessary to return Mallett to profitability on a sustainable basis
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2009 performance

Michael Smyth-Osbourne
Group Finance Director
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Results

Group (£000s) 2009 2008 Sales mix by destination(£000s)
Turnover 13,980 12,109 15%

Operating loss (1,823) (5,987) 69% -
us 6,593 6,444 2%

Basic earnings per share (p) (11.9) (31.5) UK 4,039 3,013 34%
Rest of Europe 2,470 1,950 27%
Other 878 472 86%
Total 13,980 12,109 15%

* Turnover includes £0.7m from Christie’s sale, July 2009
* Operating costs reduced by £2.0m

* Increased pressure on margins reflects greater proportion of consignment stock
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Cash flow

Cash (used) / generated by operations 3,098 (3,978) ¢ Significantly improved cash
Tax received/(paid) 505 279) position, Feﬂectmg focus on cash
_ — conservation throughout the year
Investing activities ! 73 (183)
* Appropriate banking facility
extended to March 2011

Dividends paid () (832)

Effect of foreign exchange rate movements (398) 1,091

Other financing activities 2 (193) (130)

Financing (593) 129

Net increase/(decrease) in cash 3,083 (5,401)

Cash and cash equivalents at beginning of year (2,264) 2,047

Cash and cash equivalents at end of year 819 (2,264

1. 2009 includes £10k of capex and £82k of interest received
2008 includes £197k of capex and £14k of interest received

2. Purchase of own shares
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Balance sheet

At 31 December 2004 At 31 December 2008

Non-current assets 6,549 6,889 ° Strong balance sheet
Current assets

Inventories 12,342 16,085 * Excellent quality stock

Trade and other receivables 3,182 4,294

Cash and cash equivalents 1,950 273 * £8m of consignment stock not
Total assets 24,023 27,541 reflected on 2009 balance sheet
Equity 18,588 21,204

Current liabilities
Trade and other payables 2,746 2,346
Bank overdraft & loans 1,131 2,537

Tax liabilities -

Non-current liabilities 1,558 1,454

Total liabilities 5,435 6,336

Total equity and liabilities
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Progress and outlook

Giles Hutchinson Smith
Group Chief Executive
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The strategy we set out for Mallett in March 2009

1. Establish an appropriate cost base
2. Build the Mallett brand via relationships with existing and new clients
3. Maximise value of subsidiaries

4. Set targets for cash, profit and returns

Good progress on costs, cash and market positioning — more work to do
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1. Establish an appropriate cost base

A leaner cost base is a logical and necessary step in an increasingly specialised marketplace

* Consignment stock: reduced cash investment while maintaining exceptional quality of items
* Lower margin business, but enhances perceptions of excellence while reducing risk

* Allows vendors of the world’s finest items to preserve discretion

* Lower fixed costs to allow maximum flexibility
* Right across our market, the role of the shop window is being re-assessed
* The search for more suitable premises continues

e All property costs kept under review

* Variable costs have already been substantially reduced
e Staff numbers reduced by 20%
* More focused marketing; minimal additional spend on Meta

* Exhibited at 3 fairs in the US, 1 in the UK, 1 in Continental Europe
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2. Build the Mallett brand

Quality and individuality of stock reinforce the stature of Mallett in a changing marketplace

® Focus on core strengths of integrity, authority, style

® Fresh approach to 2010 catalogue
* Photography and presentation updated

* Improved website
¢ (lients are international, mobile and connected

* Online investment must keep pace

* Selective marketing

* Developing Masterpiece 2010 as a new fair aiming to show ‘the best of the best’
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3. Maximise value of subsidiaries

* Meta reorganised and returned to a small operating profit due to significant cost reduction

— Network of contacts and designers in place for second collection when market conditions are right

* Sale of 40% of JHBA to James Harvey agreed after year end

* JHBA strengthened market position in 2009, achieving 27% sales increase and small operating profit

* Mallett’s pictures will continue to benefit from expert marketing

* Hatfields reorganised to enable return to profitability on lower sales volumes
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4. Set targets

* New staff remuneration structure, based on stretching performance targets
* Staff now appropriately incentivised
* Cash and profit targets set

* Successful implementation of new structure was a key driver of improved sales performance

* Ongoing focus on establishing lower cost base to enable profitability on lower sales volumes
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Outlook and summary

* Market and economic conditions remain fragile

* Pressure on margins is expected to continue

* Actions taken in 2009 have improved Mallett’s ability to anticipate and respond to these conditions
* Mallett’s unique strengths now highlighted by tightly focused marketing and stock selection

* Management team committed to enhance these strengths while further reducing fixed cost base

Good progress on costs, cash and market positioning — more work to do
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141 New Bond Street

London

W1S 2BS

Telephone +44 (0)20 7499 7411

www.mallettantiques.com

929 Madison Avenue at 74th
New York

NY 10021

Telephone +1 212 249 8783
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